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VICTOR STAFF REPORT 

Decision Item Agenda Documentation 

PREPARATION DATE:  December 7, 2018 
MEETING DATE: January 9, 2019 
 
SUBMITTING DEPARTMENT: Administration 
DEPARTMENT DIRECTOR: Olivia Goodale 
PRESENTER: Olivia Goodale, City Administrator  
 
SUBJECT: National League of Cities:  Service Line Warranty Program 
 
Re: Applicable Victor Values:   

☐Culturally Historic    ☐ Sustainable   ☐ Connected to Nature 

☐ Small Town Feel    ☐ Family Friendly   X Administrative Need 

 
STATEMENT/PURPOSE 
The purpose of this item is to for Council to consider signing on to the National League of Cities Service 
Line Warranty Program and approving the associated Marketing Agreement.   

 
BACKGROUND/ALTERNATIVES 
The City is a member of the National League of Cities (NLC).  One of the benefits of being a member of 
NLC is access to a Service Line Warranty Program.  The Service Line Warranty Program is an insurance 
program  that private home owners may  sign up  for  to  insure  their  privately‐owned water  and  sewer 
lines, and  indoor plumbing.   Many people do not  realize  that  the water and  sewer  lines are privately 
owned between the meter pit and the home, and between the property line and the home respectivly.  
These lines are often not covered by home owner insurance as well.   
 
The Service Line Warranty Program is used by 600 municipalities in North America, there is no cost to 
the City, and  is entirely managed  (administration, marketing,  customer service, etc.) by Utility Service 
Partners, Inc.   
 
The program is entirely voluntary for residents to sign‐up, non‐exclusive for residents (exclusive for the 
City), covers up to $8,500 per repair for privately owned water and sewer lines and $3,000 for in home 
plumbing  repairs,  has  no deductible,  has  no  annual  limit,  has  no  service  fee,  does  not  require  a  pre‐
inspection,  and uses  local  contractors  that  are  vetted.    The  company has  a  24‐hour  customer  service 
center and repair bills are paid directly by the company.  Monthly rates are as follows:  water ‐ $5.75 per 
month, sewer $7.75 per month, indoor plumbing $9.99 per month.  Should a citizen need a repair who 
has signed up for the program, they would simply call the insurance company.  The insurance company 
then  contacts  a  contractor who must  call  the  property  owner within  one  hour  and  be  onsite  for  the 
repair within 24 hours depending upon the severity of the repair.    
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Hardship Rates:    There are no hardship  rates.   However, a 10% discount  could be applied  to upfront 
payments made for one year.  A month to month agreement would still exist.  
 
Marketing:  The only marketing that the company conducts is three direct mail campaigns consisting of 
two letters each.  The letters are subject to City approval and include the City’s logo.  If Council would 
like to make this program available to residents, the City could instead allow two direct mail campaigns 
per  year.    The  City’s  logo  and  the  signature  of  a  City  official  would  also  be  used  in  letterhead, 
advertising, billing and marketing materials.  Upon launch of the first mailer the City would also conduct 
a public education campaign to avoid confusion.  The attached contract is written to allow two mailers 
per year for a total of four mailed letters for the year.  Residents may opt out of receiving the letters if 
they choose.   
 
Royalty:  The  program  also  provides  the  City  with  a  $0.50  royalty  per  product  per  month.    Another 
option to Council  is to forgo the royalty fee and reduce the program costs by $0.50 per month for the 
resident.    The  contract  is  drafted  such  that  the  City  would  receive  royalties.    Royalties  would  be 
deposited into the general fund and could be used towards National League of Cities annual dues.   
 
There are several options to proceed:  

1. Opt into the program or not, considering; 
a. The number of allowed direct mailings. 
b. To use or decline the $0.50 royalty.   

2. Continue the item. 
3. Other. 

  
ATTACHMENTS 
Product Information 
Marketing Agreement  

 
FISCAL IMPACT 
Minimal to none for the City.  Fiscal impacts to residents that sign up include product costs and potential 
savings should repairs be needed.   
 

STAFF IMPACT 
Minimal but includes a public education campaign of the program.  

 
LEGAL REVIEW 
Complete 

 
RECOMMENDATION 
Staff  recommends  opting  into  the  program,  allowing  two  direct  mailing  campaigns  per  year,  and 
maintaining the $0.50 royalty.   

 
SUGGESTED MOTION 
I  move  to  approve  entering  the  National  League  of  Cities  Service  Line  Warranty  Program  and  the 
associated Marketing Agreement, subject to minor changes approved by the City Attorney.  [Roll Call] 
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MARKETING AGREEMENT 

 
         This MARKETING AGREEMENT ("Agreement") is entered into as of ___________, 
20__ ("Effective Date"), by and between the City of Victor, Idaho ("City"), and Utility Service 
Partners Private Label, Inc. d/b/a Service Line Warranties of America ('Company"), herein 
collectively referred to singularly as "Party" and collectively as the "Parties". 
 
RECITALS: 
  
          WHEREAS, sewer and water line laterals between the mainlines and the connection on 
residential private property are owned by individual residential property owners residing in the 
City ("Residential Property Owner"); and 
 
          WHEREAS, City desires to offer Residential Property Owners the opportunity, but not 
the obligation, to purchase a service line warranty and other similar products set forth in Exhibit 
A or as otherwise agreed in writing from time-to-time by the Parties (each, a 'Product" and 
collectively, the "Products"); and 
 
          WHEREAS, Company, a subsidiary of HomeServe USA Corp., is the administrator of 
the National League of Cities Service Line Warranty Program and has agreed to make the 
Products available to Residential Property Owners subject to the terms and conditions contained 
herein; and 
 
          NOW, THEREFORE, in consideration of the foregoing recitals, and for other good and 
valuable consideration, the receipt and sufficiency of which is hereby acknowledged, and with 
the intent to be legally bound hereby, the Parties agree as follows:  
 

1. Grant of License.  City hereby grants to Company a non-exclusive license ("License") to use 
City's name and logo on letterhead, bills and marketing materials to be sent to Residential 
Property Owners from time to time, and to be used in advertising (including on the Company's 
website), all at Company's sole cost and expense and subject to City's prior review and approval, 
which will not be unreasonably conditioned, delayed, or withheld. City agrees that it will not 
extend a similar license to any competitor of Company during the Term and any Renewal Term 
of this Agreement.  Company agrees that it will not hold itself out as an agent or representative 
of the City. 
  
2. Term.  The term of this Agreement ("Term") shall be for three (3) years from the Effective 
Date. The Agreement will automatically renew for additional one (1) year terms ("Renewal 
Term") unless one of the Parties gives the other written notice at least ninety (90) days prior to 
end of the Term or of a Renewal Term that the Party does not intend to renew this Agreement. 
In the event that Company is in material breach of this Agreement, the City may terminate this 
Agreement thirty (30) days after giving written notice to Company of such breach, if said breach 
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is not cured during said thirty (30) day period. Company will be permitted to complete any 
marketing initiative already produced prior to termination of this Agreement after which time, 
neither Party will have any further obligations to the other and this Agreement will terminate. 
  
3. Consideration.  
A.  As consideration for such license, Company will pay to City a License Fee as set forth in 
Exhibit A ("License Fee") during the term of this Agreement. The first payment shall be due by 
January 30th of the year following the conclusion of first year of the Term. Succeeding License 
Fee payments shall be made on an annual basis throughout the Term and any Renewal Term, 
due and payable on January 30th of the succeeding year. City will have the right, at its sole 
expense, to conduct an audit, upon reasonable notice and during normal business hours, of 
Company's books and records pertaining to any fees due under this Agreement while this 
Agreement is in effect and for one (1) year after any termination of this Agreement. 

4. Indemnification.  Company hereby agrees to protect, indemnify, and hold the City, its 
elected officials, officers, employees and agents (collectively or individually, "Indemnitee") 
harmless from and against any and all third party claims, damages, losses, expenses, suits, 
actions, decrees, judgments, awards, reasonable attorneys' fees and court costs (individually or 
collectively, "Claim"), which an Indemnitee may suffer or which may be sought against or are 
recovered or obtainable from an Indemnitee, as a result of or arising out of any breach of this 
Agreement by the Company, or any negligent or fraudulent act or omission of the Company or 
its officers, employees, contractors, subcontractors, or agents in the performance of services and 
the sale of Products by the Indemnitor; provided that the applicable Indemnitee notifies 
Company of any such Claim within a time that does not prejudice the ability of Company to 
defend against such Claim. Any Indemnitee hereunder may participate in its, his, or her own 
defense, but will be responsible for all costs incurred, including reasonable attorneys' fees, in 
connection with such participation in such defense. 
  
5. Notice.  Any notice required to be given hereunder shall be deemed to have been given when 
notice is (i) received by the Party to whom it is directed by personal service, (ii) sent by 
electronic mail (provided confirmation of receipt is provided by the receiving Party), or (iii) 
deposited as registered or certified mail, return receipt requested, with the United States Postal 
Service, addressed as follows: 
  
To:     City: 
           ATTN: Olivia Goodale 
           City of Victor 
           32 Elm Street 
           PO Box 122 
           Victor, ID 83455-0122 
           Phone: (208) 787-2940 
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To:     Company: 
           ATTN: Chief Sales Officer 
           Utility Service Partners Private Label, Inc. 
           11 Grandview Circle, Suite 100 
           Canonsburg, PA 15317 
           Phone: (866) 974-4801 
             
6. Modifications or Amendments/Entire Agreement.  Any and all of the representations and 
obligations of the Parties are contained herein, and no modification, waiver or amendment of 
this Agreement or of any of its conditions or provisions shall be binding upon a party unless in 
writing signed by that Party. 
  
7. Assignment.  This Agreement and the License granted herein may not be assigned by 
Company other than to an affiliate or an acquirer of all or substantially all of its assets, without 
the prior written consent of the City, such consent not to be unreasonably withheld. 
  
8. Counterparts/Electronic Delivery; No Third Party Beneficiary.  This Agreement may be 
executed in counterparts, all such counterparts will constitute the same contract and the 
signature of any Party to any counterpart will be deemed a signature to, and may be appended 
to, any other counterpart. Executed copies hereof may be delivered by facsimile or e-mail and 
upon receipt will be deemed originals and binding upon the Parties hereto, regardless of whether 
originals are delivered thereafter. Nothing expressed or implied in this Agreement is intended, or 
should be construed, to confer upon or give any person or entity not a party to this agreement 
any third- party beneficiary rights, interests, or remedies under or by reason of any term, 
provision, condition, undertaking, warranty, representation, or agreement contained in this 
Agreement. 
  
9. Choice of Law/Attorney Fees.  The governing law shall be the laws of the State of Idaho. In 
the event that at any time during the Term or any Renewal Term either Party institutes any 
action or proceeding against the other relating to the provisions of this Agreement or any default 
hereunder, then the unsuccessful Party shall be responsible for the reasonable expenses of such 
action including reasonable attorney's fees, incurred therein by the successful Party. 
  
10. Incorporation of Recitals and Exhibits.  The above Recitals and Exhibit A attached hereto 
are incorporated by this reference and expressly made part of this Agreement. 
  
[Signature Page Follows] 
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         IN WITNESS WHEREOF, the Parties hereto have executed this Agreement on the day 
and year first written above. 
 
                                             CITY OF VICTOR 
 
 
                                             _____________________________   
 
                                             Name: Jeff Potter 
 
                                             Title: Mayor 

 
 
                                             ATTEST: 
 
 
                                             _____________________________   
 
                                             Name: Michelle Smith 
 
                                             Title: City Clerk 
                                                                            
                                             UTILITY SERVICE PARTNERS PRIVATE LABEL, INC. 
 
 
                                             _____________________________ 
 
                                             Name: Michael Backus 
 
                                             Title: Chief Sales Officer 
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Exhibit A 
NLC Service Line Warranty Program 

City of Victor 
Term Sheet 

December 5, 2018 
  
I. Initial Term. Three years 
  
II. License Fee. $0.50 per Product for each month that a Product is in force for a Residential 
Property Owner (and for which payment is received by Company), aggregated and paid 
annually, for: 
          a. City logo on letterhead, advertising, billing, and marketing materials          b. Signature 
by City    
III. Products. 
          a. External water service line warranty (initially, $5.75 per month) 
          b. External sewer/septic line warranty (initially, $7.75 per month) 
          c. Interior plumbing and drainage warranty (initially, $9.99 per month) 
Company may adjust the foregoing Product fees; provided, that any such adjustment shall not 
exceed $.50 per month in any 12-month period, unless otherwise agreed by the Parties in 
writing. 
  
IV. Scope of Coverage. 
          a. External water service line warranty: 
               - Coverage of homeowner responsibility: From the meter to the external wall of 
                 the home. 
               - Covers thawing of frozen external water lines. 
               - Covers well service lines if applicable. 
          b. External sewer/septic line warranty: 
               - Coverage of homeowner responsibility: From the exit point of the home to the 
property line. 
               - Covers septic lines if applicable. 
          c. Interior plumbing and drainage warranty: 
               - Water supply pipes and drainage pipes within the interior of the home. 
          
V. Marketing Campaigns. Company shall have the right to conduct up to two campaigns per 
year, comprised of up to four mailings and such other channels as may be mutually agreed. 
Initially, Company anticipates offering the Interior plumbing and drainage warranty Product via 
in-bound channels only. 

 

 

 
 

 
 

 
 



Water Line

The NLC Service Line Warranty Program offers 
affordably priced emergency repair/replacement plans 
to address aging private sewer and water infrastructure. 
Customers call to receive prompt emergency repairs 
provided by local, licensed and insured contractors.

For more information contact: 
1-866-974-4801 or 
partnerships@utilitysp.net

Sewer Line

Interior Plumbing

Benefits to Homeowners
Many homeowners are not aware of their responsibility for their service lines until they 
have a repair emergency. When they call the city, they often find that they are faced 
with a costly repair and that the city can’t help them. Over the past three years, we have 
performed over 1.1 million repairs, saving our customers over $341 million!

Program Stats

• Over 400 municipal partners
• Over 1,000 local contractors
• 98% Customer Satisfaction

Peace of Mind/Trust
• Fully vetted, licensed and insured local contractors
• Covered repairs guaranteed for one year

Financial Protection
• No deductibles or trip fees
• Affordably priced coverage
• 30-day money-back guarantee with ability to 

cancel at any time

Convenience
• 24/7/365 claims hotline, including holidays
• No need to search for a qualified contractor in  

an emergency

What We Do

NLC Service Line Warranty
Program Overview



Benefits to the City
The NLC Service Line Warranty Program offers comprehensive 
programs that provide these important benefits:

Customer Education
• Increasing homeowner awareness of their responsibility 

reduces calls to the city/utility and customer dissatisfaction 
with the city for not offering a solution

• The program is offered at no cost to the city

• Use of City logo promotes trust

Funding for Key Initiatives
Many partners participate in a share of the revenue often 
utilized for:

• Low-income assistance and affordability programs
• Conservation initiatives
• Offsetting rate increases
• Infrastructure improvement projects

Customer Satisfaction
• 98% customer satisfaction rating 

• 9 out of 10 customers surveyed would recommend the 
program to friends, family and neighbors

• More than 90% of customers trust the program because 
of the partnership with the city

This service is wonderful. If we 
had called a plumber on our 
own we would have had to wait 
a day or two. This service was  
COMPLETE in less than 4 
hours.

Milton N.
Columbia Heights, MN

No services anywhere else we have 
could hold a candle to this service. 
We are never put on hold. If we 
need you, there is always someone 
right here.

Kenny H.
Maysville, KY

For more information contact: 
1-866-974-4801 or 
partnerships@utilitysp.net



NLC Service Line Warranty Program 

* 2016 survey conducted by 
the Associated Press-NORC 
Center for Public Affairs 
Research

WHY SHOULD OUR CITY 
offer this program?

 An unexpected repair expense can be hard on a  
 budget – and peace of mind.

Studies show that most Americans do not have enough savings to 
cover an emergency repair cost that could be from hundreds to as 
much as $3,500 or more. In addition, many can be overwhelmed by 
having to find a trustworthy contractor. 

The program provides affordable repair plans backed by vetted, 
local-area contractors, keeping dollars in the local economy. 

 Because aging infrastructure impacts  
 private lines, too.

Nationwide a water main breaks every two minutes. The same 
elements that cause those failures also exist on your residents’ private 
lines: age of lines, deteriorating pipe material, freezing and thawing, 
ground shifting.*

This program provides an optional — proactive — solution to a 
problem that is bound to strike your residents at some point in time.  

 Homeowners believe service line repairs are the  
 city’s responsibility.
 

When private service lines break or leak, many homeowners call the 
city first and are often surprised – and frustrated – to learn that the 
city can’t help. 

Educational marketing about homeowners’ responsibility for service 
lines is a key component of the program. 



RECOGNITION & 
ACKNOWLEDGEMENTS

	Maintained a customer satisfaction rating of greater than  
 98% for more than a decade.

 9 of 10 surveyed customers have recommended the  
 program to friends, family and neighbors.

 Over 97% of submitted claims are approved.

 2014 Pennsylvania Municipal League Business/ 
 Community Partnership Award recipient.

 2013 winner of the Western Pennsylvania Better  
 Business Bureau Torch Award for Marketplace Ethics.

NLC Service Line Warranty Program?

	At no cost to the city, the Program offers affordable protection  
 for in-home plumbing and external water and sewer lines that  
 will cover the cost of repairing leaks, breaks and clogs.

 The program features generous coverage amounts, and there is  
 never a service fee or deductible. There are no annual or lifetime  
 limits — just peace of mind for the homeowner.

 Contractors dispatched to the homeowner’s residence undergo 
  a rigorous background check before being accepted into the  
 network.

 Contractors are local to the community to help keep money in the  
 local economy.

to partner with the
WHY CHOOSE



Service Line Warranty Program

City of Victor, ID 
Dennis Lyon – 412-266-9545 

dlyon@utilitysp.net
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Recent Harris Poll results (2000 adults surveyed)
 Nearly 2 in 5 Americans don’t have the necessary funds set aside to 

cover a $500 repair (including almost half of millennials)

 1 in 2 Americans describe their current state of household finances as 
either fair, poor, or terrible.

 3 in 10 Americans aged 37+ cited they had no money set aside for 
emergency repairs.

 46% of respondents had an emergency repair in the last 12 months.

 80% of respondents either strongly or somewhat agreed with the 
statement: Local community governments should be responsible 
for educating homeowners about external water lines on their 
property that are not covered by homeowners’ insurance, the 
city/town or the local utility (i.e., meaning that if a problem were 
to occur, the homeowner would be solely responsible for the 
cost out of pocket).

1
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WHY CHOOSE UTILITY SERVICE PARTNERS?

EXPERIENCE REPUTATION PARTNERSHIP

Service Line Warranty Program

This award underscores one of 
the primary reasons the National 
League of Cities selected USP as a 
partner and extended our 
agreement for another five years. 
The organization's exemplary 
record of customer service and 
transparency is what has driven 
the success of this partnership 
over the years.

— Clarence Anthony, Executive Director 
National League of Cities 
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PROGRAM  BENEFITS 
• Helps address the public policy issue of aging infrastructure

• No cost for the Municipality to participate/Turnkey approach

• Ongoing Revenue Stream for the Municipality

• Free Public Awareness Campaign 

• Educates homeowners about their lateral line responsibilities

• Peace of Mind - with one toll-free call a reputable contractor is dispatched

• All repairs performed to code by local licensed contractors

• Contractors undergo rigorous vetting process to ensure quality service

Service Line Warranty Program
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OUR SERVICE AND WHAT IT COVERS

WATER LINE & WELL LINE 

COVERAGE

SEWER LATERAL & 

SEPTIC LINE COVERAGE

Homeowner repair protection for broken, cracked, or leaking water and 
sewer lines from the point of utility connection to the home exterior.

Coverage includes:

• Educating homeowners about their service line responsibilities
• Up to $8,500 coverage per repair incident (includes public street & sidewalk cutting).
• No annual or lifetime limits, deductibles, service fees, forms, or paperwork
• 24/7/365 availability
• No long term contracts – month to month
• No pre-inspections required before coverage begins – 30 day waiting period

Service Line Warranty Program
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OUR SERVICE AND WHAT IT COVERS

Homeowner repair protection for in-
home water supply lines and in-home 
sewer lines and all drain lines connected 
to the main sewer stack that are broken 
or leaking inside the home after the point 
of entry. Coverage includes:

• Up to $3,000 coverage per repair incident
• Includes coverage for broken or leaking water, sewer, or drain lines under the slab or 

basement floor
• Repair of clogged toilets 
• No annual or lifetime limits, deductibles, service fees, forms, or paperwork
• 24/7/365 availability
• No long term contracts – month to month
• No pre-inspections required before coverage begins – 30 day waiting period

Service Line Warranty Program
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Incremental Revenue Stream

• City receives $.50 per month per paid warranty agreement 
• Paid as royalty each January

• Yours to use as you wish
• Examples:

• Low income utility assistance program
• Offset water bill/leak
• Donate to charity
• Use towards NLC/State League dues

• Can decline revenue
• Savings passed directly to residents

Service Line Warranty Program
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MARKETING APPROACH

Service Line Warranty Program

• Only market by direct mail - no door to door or telemarketing
• Limited to 3 mailing campaigns per year
• Would never mail without your review and approval of marketing material 

before each and every campaign 
• Marketing clearly states city does not provide program
• Participation always voluntary for the homeowner 
• City role: logo & signature

• Economy of scale
• Consumers can enroll one of three ways: 

• Calling into our toll free number that is provided on the mailing
• Returning the bottom of the letter to us in the self addressed stamped envelope provided
• Visiting our consumer website www.slwofa.com at any time 
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OVER 600 MUNICIPAL PARTNERS IN 39 STATES

Service Line Warranty Program

….INCLUDING X IN THE STATE OF X

Alabama
Arkansas
Arizona
California
Colorado
Connecticut
Florida
Georgia
Iowa
Illinois
Indiana
Kansas
Kentucky

Louisiana 
Maryland
Michigan
Minnesota
Mississippi
Missouri
Montana
North Carolina
Nebraska
New Jersey
New Mexico
Nevada
Ohio

Oklahoma
Oregon
Pennsylvania
South Carolina
South Dakota
Tennessee
Texas
Utah
Virginia
Washington
West Virginia
Wisconsin
Wyoming
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Service Line Warranty Program

• Endorsement =/= Exclusivity

• Currently serving over 3.7 million customers 

• Saved customers over $394 million in repair costs over the past 3 years

• 97% claim approval rating

• 99.6% claims satisfaction rate

• 82.5% customer retention rate

• Currently over 1,300 contractors in network

• 9 of every 10 customers surveyed have recommended the program to friends, family, and neighbors

PROGRAM SUCCESS & NOTES
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Service Line Warranty Program
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